erhaps it was an ambitious
decision to write my editor’s
ote the morning after the
18th annual Australian Liquor
Industry Awards (ALIA). The morning
after the night before is notorious among the
liquor industry as being the biggest collective
hangover any industry has ever suffered
through together. But the headache is only a
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B NE T. WILLIAMS AND KEA THORBURN. small pay-off compared to the enormous party

that takes place at ALTA. More than 750 trade
members joined us at Luna Park Sydney on Wednesday 19 October to celebrate the best
brands, people, banner groups, liquor stores a oss the country. And what a night
it was. It was hilarious to see so many industry colleagues in some very creative costumes...
from Susan Boyle, to an iPod and more bad mullet wigs in one room than any person should
be forced to endure. On behalf of the whole Intermedia team, I'd like to thank our co-hosts,
TorchMedia, Coca-Cola Amatil, Intrust Super and Aristocrat for helping us to put on
such a successful event. Thanks to Campari Australia for hosting Aperitivo pre-drinks, the
American Honey team for the networking bar, SouthTrade for the Green Fairy ‘Green Fer

onsors, the suppliers who kindly donated

to the after party at Cargo Bar, all of our awa
their stock and the staff at Luna Park Sydney for taking such good care of us. And most
importantly, I'd like to congratulate all the deserving winners... keep up the good work.
Because the winners are decided upon by the trade, a win at ALIA is a big nod of respect

m your peers. There will be a big-wrap up in the December issue of National Liquar Ne
with plenty of photos of the liquor industry in all its glory.

As for me, what better way to get over ALIA than jump on a plane for 20 hours and pay

a visit to our friends in Bourbon Country? I'm headed for Kentucky to visit the new Wild
Turkey distillery, the biggest in all of North America, and also catch up with the always
charming Fred Booker Noe at Jim Beam and tak ker’s Mark. You'll be sure to

hear all about it when I get back.
See yall!

Amy
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