www.torchmedia.com.au TORcmEDIA

February 2011

SPOTLIGHT

‘In the Spotlight’ is our monthly newsletter with a selection of
creative executions from the past month.

L E .. For a4 better tasting
C I Rc L E Great Aussie byraer!

In January, we loved the Heinz
/ Golden Circle in-store Meal
Solutions Take and Shelf.

The creative offers shoppers

a simple meal solution using
Australian-made ingredients.
With high fooft traffic in the
meart section, the campaign
reaches a wide audience and
drives shoppers to the ambient
aisles of the featured Heinz and
Golden Circle products.

For a befter tasting
Great fussie burger!

For g befter tasting
For & better fasting i - Great Aussic burger!

Great Autsic burger!




www.torchmedia.com.au

FLOOR &
TAKE

Schick

* Clean creative with clear product shot

e Call fo action encourages product trial

* Take leaflet offers the shopper useful
information in a high involvement
category

DISCOVER UNEXPECTED
RYDRATION

DISCOVER
UNEXPECTED
HYDRATION

TORCHVIEDIA.
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FLOOR &
SHELF

UV Triplegard

* Distinctive branding and simple messaging
* Associates the product with a usage occasion
e Seasondally relevant

TRIPLEGARD

TRIPLEGARD

: d mannerg !
2 bott'e
28

FLOOR

SPC

* Bright colours and illustrations
complement the product and its
positioning

e Die-cut shape stands out on the

supermorke’r floor

EST. 1918
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FLOOR

Robinsons

* Use of the word ‘New’ in conjunction
with a call fo action encourages trial of
a new product

» 3D creative and bold colours stand out
on the supermarket floor

SHELF

Glad

e Advertises a genuine innovation
e Clear listing of product features
¢ Includes a recognisable brand ambassador

" Stands upright

+ More space

+ Measuring indicators =
+ Ideal for pantry storage

You cun always counl on m
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